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Abstract

The current paper discusses the case of a social as well as technological phenomenon that has assumed
great proportions in recent years, that of blogs. The purpose of this research is to explore students'
views on: the role of blogs as a means of information, the reliability of blogs, and the social role of
blogs. The selection of measuring students' views was made based on the fact that they form one of
the most active social groups on one hand and that, on the other hand, they are considered to be some
of the most frequent users of the internet. As an overall conclusion, the participants appear to have a
positive attitude concerning blogs, whereas the research findings regarding the individual questions
point out interesting views on behalf of the students.
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Introduction

The course towards Information Society has been long set and it is irreversible. Nowadays there has been an
impressive development in computer networks which offers numerous possibilities of interactive
communication and provides society with an easier access to the source of information. The World Wide Web
as well as all the developments in communication technology contribute to the formation of virtual
communities that consist of researchers, scientists and educators (Peraya, 1994). In the virtual space "one
can dialog with kindred spirits having similar interests, skills and attitudes" (Loughlin, 1993). As he also
pointed out in the same text, one could be isolated from one's peers in the real world while having "virtual
friends that 'reside' just behind the screen regardless of the physical distances". Computer networks provide
a social character to communication and social processes as they simulate face-to-face communication and
create virtual spaces for many-to-many group discussions (Berge & Collins, 1995).

Almost all new media, such as blogs or the other kinds of online discourse (cf. Herring et al., 2007), have

presented a notable rise in recent years (Chang & Yang, 2012: 1) that has resulted both from changes in the
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technological structure of mass media and also shifts in the social framework (Pleios, 2011:314). A blog (a
portmanteau of the term web log) (cf. Hewitt, 2005) is a site or part of a site, whereas at the same time it
constitutes a form of self-presentation on the internet (Griffith & Papacharissi, 2010). It is usually one person
that keeps a blog with regular comments (or "posts"), description of events or other material in the form of
graphics or videos that are usually displayed in reverse chronological order. The element that distinguishes
most blogs from other static websites is interactivity: they allow visitors to leave comments or message each
other via graphical user interface (GUI) devices on the blogs.

Blogs may display comments, the latest news on a certain field, or assume the role of a personal diary on
the internet (cf. Kim 2005; Kaplan & Haenlein 2010). They are often public and may host — and they do —
almost all contents, whereas they may be used for various purposes, like the other media (Pleios, 2011:327).
Their presentation uses a combination of texts, images and links to other blogs, web pages and other media
related to their topics. The primary element is the text, but there are also blogs that focus on art (art blogs),
photographs (photoblogs), videos (video blogs or "vlogs"), music (MP3 blogs), and audio (podcasts). A type
of blogging that uses very short posts is Microblogging, with Twitter as a characteristic example

More specifically, blogs consist of time-stamped texts, images, objects and data, organized in reverse
chronological order that use HTML-based markup (de Moor & Efimova, 2004; Herring et al. 2005), or more
simply, blogs are frequently updated sites with posts displayed in reverse chronological order (Herring et al.
2004; Tremayne, 2007). One might suggest that blogs are "entry-oriented" — an entry being the basic unit —
and not "page-oriented" as with more traditional Web sites (Gumbrecht, 2004).

However, a fundamental point in the discussion about blogs is the fact that on one hand they are a product
of technology (Web 2.0) and on the other they are the result of a long and often conflictual process of
expanding and democratizing mass communication (Pleios, 2011:315). From the point of view of usage, a
focal element in the original blog are the connections of the public sphere as it was presented by Habermas
([1962]1989). The functions of the blogs, which offer the ability to argue about the formation of the
blogosphere as a new public sphere that expands the existing one (about the expansion cf. Pleios, 2011:
327) , are as follows:

e The ability to comment on each entry usually by anyone, which allows the interaction between
bloggers and the development of bonds between the readers and the entry authors. The comments
in blogs provide added value as they enrich the discussion that is taking place.

e The fact that each entry has a unique URL (permalink) to which anyone can address focusing on
the content of a specific idea and not its creator that is to the blog in its entirety.
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e The possibility to locate references and therefore the discussions created by a specific entry by the
author (trackbacks) (Kaye, 2007).

Blogs supply authors with a personal communication space that has direct access to the public space. As a
result, a blogger can participate in two kinds of dialogue at every given moment: a dialogue with one's self
and a dialogue with the others (Efimova, 2004).

A blog may significantly influence the social landscape and have a social role. It is along these lines that
Tremayne (2007) maintains that a blog may arise as the voice of the citizens; especially in cases of social
turmoil, such as the recent unrest in the Middle East (cf. Cottle, 2011 ; Ghannam, 2011; Sekeris & Chenavaz,
2012), blogs replaced the Mass Media and spontaneously reported news as they took place.

It has been supported, however, that blogs are the absolute interpretation of freedom of speech and
democracy but without any control as to the quality (cf. Turban et al, 2010). In many cases, anonymity and
lack of firm evidence may transform a blog from an information tool into an instrument of spreading false

news and rumors.

Research objectives — research questions

The current paper discusses the case of a social as well as technological phenomenon that has assumed
great proportions in recent years, that of blogs. The purpose of this research is to explore students' views
on: a) the role of blogs as a means of information, b) the reliability of blogs and c) the social role of blogs.

The selection of measuring students' views was made based on the fact that they form one of the most active
social groups on one hand and that, on the other hand, they are considered to be some of the most frequent

users of the internet.

Methodology — Sample

The research was conducted in March 2011. The sample comprised 158 undergraduate and graduate students
coming from higher educational institutions around Greece — more specifically 3 different university
departments: the department of Balkan Studies at Florina, the department of Economics and that of Applied
Informatics at the University of Macedonia. It is obvious that the size and the kind of the sample does not
allow a projection to either a more total population size or a population of more general characteristics.

The sample consisted of students that were selected (a) due to their young age and (b) because the ability
of typical abstract thought has already set on since the age of 12-13 (Piaget, 1970), the systematic process
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of the critical evaluation of the provided knowledge is the typical quality and the fundamental challenge for
the young adults that study in universities. More specifically, numerous studies (Hagedorn et al., 1999;
Pascarella, 1989; Tan, 1995) found out that young adults with university training had more opportunities to
develop critical thinking and the relative skills that foster lifelong learning compared to other adults with no
university background. Furthermore, another research (Flowers et al., 2001) claimed that even in their first
year of university studies students present significant cognitive and learning benefits. According to the
theories of leading developmental psychologists (Baxter-Magolda, 2006; King & Kitchener, 1994; Perry, 1970;
West, 2004) who studied cognitive development in early adulthood, it was found that university attendance
allows the transition from the simplistic and absolute certainty of knowledge acquisition to complex and
sophisticated probabilistic systems of assessing it. Despite their individual differences, all these cognitive-
developmental approaches point out that the reflective approach to knowledge helps defining its nature and
limitations, whereas it sets the ground for the intellectual engagement with modern complex problems
(Baxter-Magolda, 2004; King & Kitchener, 2004). More specifically, students begin to abandon the binary
model of problem solving ("right" — "wrong") in favour of a "multiple" probabilistic approach. Thus, they form
the circumstances under which critical thinking is facilitated aiming at an effort to interpret modern socio-
cultural conditions and also a fundamental need of dealing with hypothetical, ideological problems (Thomson,
1999).

The methodology that was followed was that of a questionnaire with closed and open questions, 62 in total.
Content analysis was used for the purpose of analyzing the answers in open questions. The questionnaire

that was distributed and answered in written consisted of the following categories of questions:

A) questions pertaining to personal and demographic characteristics which were: gender, institution
of attendance (Higher Institution of Education or Higher Technological Institution of Education), level of
studies (undergraduate or graduate), age (18-22 years or 23+), employment, field of studies (social sciences,
humanities or applied sciences), degree of urbanity (Athens/Thessaloniki, capital of prefecture, semi-urban
or rural area), maternal and paternal occupation (freelance scientific occupations, public employees,
tradespersons, workers, farmers and housewives for mothers) maternal and paternal level of education
(illiterate, primary school graduate, high school graduate, Technological Institute graduate, University
graduate or Master's holder).

B) 5 closed, multiple choice questions, regarding students' knowledge on computers, frequency and

manner of use.
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C) A scale of 62 statements (Cronbach’s alpha = 0.805), consisted by three sub — scales (1% sub —
scale: Blogs as sources of information, 18 statements [Cronbach’s alpha = 0.789], 2" sub — scale: The social
role of the blogs, 24 statements [Cronbach’s alpha = 0.712] and 3™ sub — scale: The reliability of the blogs,
20 statements [Cronbach’s alpha = 0.707]. The level of the agreements to these statements is expressed by
the using of a 5-grade Lickert scale (1=strongly disagree, 2= disagree, 3= neutral, 4= agree, 5= strongly

agree).

The questionnaire ended with an open question (part D) which was answered by 80 students out of the total
number in the research: "Blogs as a source of information and their reliability". The question consisted of two
parts, those of information and reliability, whereas content analysis was performed on the answers with the
following 5 categories of answers in the first part:

1. Source of information of the future

2. Blogs are a means of update on various issues

3. I don't know

4. Blogs are the same source of information as the Mass Media

5. Blogs are an alternative source of information that could replace the Mass Media.

In the second part, that of reliability, content analysis was performed on the answers with the following

categories of answers:

1. Reliability depends on other factors
2. Blogs are a valid source of information
3. I don't know

4. Blogs are not always a valid source of information

Results

The indicator of internal validity of the tool demonstrated that Cronbach's g on the total of the questionnaire
was 0,785, whereas on the three categories of the 5-point Lickert scale questions Cronbach's alpha was
0,772. Once the answers were processed by the Statistical Package for the Social sciences (SPSS), the
following results were obtained.
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Regarding the students' demographic data

Table 1. The Sample: Demographic and Social Characteristics

Gender f %
Male 19 88,0
Female 139 12,0
Father’s profession f % Mother’s profession f %
Freelance professional 51 32,3 Freelance professional 13 8,2
Civil servant 28 17,7 Civil servant 21 13,3
Private sector employee 37 23,4 Private sector employee 21 13,3
Freelance technician 28 17,7 Freelance technician 13 8,2
Trader 2 1,3 Trader 14 8,9
Blue collar worker 6 3,8 Blue collar worker 16 10,1
Farmer 6 3,8 Farmer 4 2,5
Domestic duties 0 0 Domestic duties 53 33,5
Father’s education f % Mother’s education f %
Illiterate 6 3,8 Illiterate
Elementary School Graduate 25 15,8 Elementary School Graduate 15 9,5
Secondary School Graduate 66 41,8 Secondary School Graduate 90 57,0
Technological Institute Graduate 39 24,7 Technological Institute Graduate 19 12,0
University Graduate 16 10,1 University Graduate 25 15,8
Post Graduate Degree 6 3,8 Post Graduate Degree 5 3,2
Institution of attedance f % Age f %
Department of Balkan Studies 47 30,5 18-22 years 121 76,6
Department of Applied Informatics 47 30,5 Over 23 years old 37 23,4
Department of Economics 60 39,0 Graduate level f %
Residence f % Undergraduate 149 94,3
Major urban area 41 25,9 Postgraduate 9 5,7
Urban area 15 9,5 Employment f %
Town 74 46,8 Yes 94 59,5
Rural area 28 17,7 No 64 40,5

Gender

Out of the students that were asked, 139 were females (88%) and 19 were males (12%).

Institution of attendance
Of the 3 university departments that participated in the research, 47 students came from the department of
Balkan Studies (29,7%), 47 students were of the department of Applied Informatics (29,7%) and 60 students
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came from the department of Economics (38%). Also, 4 students (2,5%) neglected to fill in their institution
of attendance.

Level of studies

149 of the students were undergraduate (94,3%) and the remaining 9 (5,7%) attended a graduate course.

Age

Where the age factor of the participating students is concerned, it ranges from 18-22 years of age and over
23 years old. More specifically, there were 121 individuals (76,6%) between the ages of 18-22 and 37
individuals were 23 or over (23,4%).

Employment
94 of the students that took part in the research were employed (59,5%) whereas 64 of them were
unemployed (40,5%).

Degree of urbanity
As to the urbanity of the students that comprised our sample, 25,9% came from Athens or Thessaloniki,
9,5% came from the capital of a prefecture, 46,8% were of a semi-rural area and 17,7% came from a rural

area.

Paternal occupation

Regarding the occupation of the students' fathers in the sample, 32,3% are in freelance scientific professions,
17,7% are employees in the public sector, 23,4% are in the private sector, 17,7% are freelance technical
professionals, 1,3% are tradespersons, 3,8% are workers and 3,8% are farmers.

Maternal occupation

Regarding the occupation of the students' mothers in the research sample, 8,4% are freelance scientific
professionals, 13,5% are employed in the public sector, another 13,5% are in the private sector, 8,4% are
freelance technical professionals, 9% are in trading, 10,3% are workers, 2,6% are farmers and the remaining
34,2% are evidently unemployed housewives.
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Paternal education
In relation to the education of the students' fathers in the research sample, 3,8% are illiterate, 15,8% are
primary school graduates, 41,8% are high school graduates, 24,7% have graduated from a higher

technological institution, 10,1% are university graduates and 3,8% hold a graduate diploma.

Maternal education

In relation to the education of the students' mothers in the research sample, 15 individuals (9,7%) are primary
school graduates, 90 individuals (58,4%) are high school graduates, 19 (12,3%) have graduated from a
higher technological institution, 25 individuals (16,2%) are university graduates and 5 individuals (3,2%) hold

a graduate diploma.

As to the students' answers to the individual research questions

Computer use

Table 1. Place
Where do you
usually use At home At a friend "s home At school At na internet café Elsewhere
the computer
Yes | No Yes No Yes No Yes No Yes | No
% 87,3 | 12,7 17,7 82,3 3,2 96,8 2,5 97,5 13,9 | 86,1

In relation to where young people usually use the computer, 138 students of the sample (a percentage of
87,3%) replied at home, 28 students (17,7%) answered at a friend's home, 5 students (3,2%) said at school,

4 students (2,5%) said at an internet café and 22 students (13,9%) replied elsewhere (e.g. at work).

Table 2. Time

How many times a week do you use the
computer (playing games, writing, for
information, chatting) (%)

Every day Several times a Rarely
week

Yes No Yes No Yes No

% 7
3,4 26,6 14,6 85,4 14,6 85,4
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Regarding how many times a week young people usually use the computer, 116 students of the sample
replied every day (a percentage of 73,4%), 23 students at a percentage of 14,6% answered several times a
week and 23 students (14,6%) said rarely.

The majority of the sample, that is 134 students spend 2-30 hours in front of the computer and a percentage

of 15,2% spend 5 hours a week.

How many hours do you spend at the computer per week
Table 3. Preferences

Hours per week Frequency Percentage
2 - 10 hours 102 63,4
11 - 20 hours 15 9,5
21 — 30 hours 27 17,0
31 — 40 hours 4 2,5
>41 hours 12 7,6

What do you like most doing on your computer?
Table 4. Preferences

What do you like most doing on your computer?
%
Participating in discussions 20.9
Sending e-mails 20,3
Playing games 22,2
Searching the internet 84,2
Listening to music 78,7
Watching videos 24,1
Participating in chat forums 15,2
Writing texts 24,1
Working on an educational software 13,9
Like working with the use of search engines for academic reasons 53,8

Regarding the students' knowledge in the field of technology and computers, only 3 answered "none", 10
replied "some", 81 students answered "average", 54 students answered "a lot" and 10 replied that they have

a very good knowledge of computer use.
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The results of the scale and the sub — scales
Table 5. Blogs as sources of information

Scale Nr Statement Mean S.D.
1 I often read blogs 3,27 ,914
) I prefer blogs tp teIeV|s!on as a source of 2,97 1,125

information

I use blogs as a source of information more

3 often than before 3,59 1,066
4 I prefer blogs to. newspapers as a source of 2,85 1,130
information
5 I use blogs to get an update on news 3,28 1,210
6 Blogs are not journalism 4,01 1,022
Blogs as sources of 7 When I am interested in some news I try to 3,11 1,236
information search blogs as well
8 Anonymity in blogs is something positive 3,19 1,415
9 In blogs I can find news that are not 3,79 1,100

highlighted in the Media
10 |I like being able to discuss something in blogs| 3,62 1,234
Blogs are synonymous with freedom of

11 _ 3,59 1,065
expression

1| Information appears first in blogs and then 3,63 ,980
the Media

13 There is more information than necessary in 3,11 1,129

blogs
14 I am intimidated by_that much information 2,24 1,085
flow in blogs

15 I use blogs as a sou:jc:yof information every 3,06 1956

16 News are always updated in blogs 3,27 ,801

17| I rarely use blogs to get a news update 2,28 1,317

1g| That much information flow in blogs makes 2,56 1,148

me suspicious
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Table 6. Blogs as sources of information
1=strongly disagree, 2= disagree, 3= neutral, 4= agree, 5= strongly agree
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makes me suspicious

Scale Nr Statement 1 2 3 4 5
1 I often read blogs 6,3 57 |49,4| 316 | 7,0
) I prefer blogs t_o teIeV|s_|on as a 38 392 272/ 15,8 | 13,9
source of information
3 I use blogs as a source of 51 8,2 (304|354 209
information more often than before !
4 I prefer blogs to_ newspapers as a 12,0 253 [39,2] 12,7 | 10,8
source of information
5 I use blogs to get an update on 11,4 13,3 |26,6| 33,5 | 15,2
news
6 Blogs are not journalism 4,4 1,9 [19,0( 373 | 37,3
7 When I am interested in some news 13,3 26,6 |34,2| 10,1 | 15,8
I try to search blogs as well
8 Anonymity in blc_)gs is something 16,5 19,0 17,1 24,1 | 23,4
positive
9 In blogs I can find news that are not 3,2 12,7 15,8 38,6 297
highlighted in the Media !
10 I like belng_ablg to discuss 9,5 76 1222|329 278
something in blogs
11 Blogs are synonymous with freedom 32 10,1 |35,4| 26,6 | 24,7
Blogs as sources of of expression
. . Information appears first in blogs
information 12 and then the Media ,6 11,4 |34,8| 30,4 | 22,8
13 There is more |nf_ormat|on than 9,5 285 |38,6] 10,8 | 12,7
necessary in blogs
I am intimidated by that much
14 information flow in blogs 3,2 10,1 2411329 | 29,7
15 I use blogs as a source of 57 | 22,2 354|335 3,2
information every day
16 News are always updated in blogs 0 15,8 |48,1| 29,7 | 6,3
17 I rarely use blogs to get a news 386 222 20,9] 89 | 95
update
18 That much information flow in blogs 5,1 16,5 [29,7| 27,2 | 21,5

Of particular interest is the Mean value (4,01) in the statement “Blogs are not journalism', which indicates

that the individuals who responded think lesser of blogs as journalism tools. An outstanding 74,6% disagrees

with this particular statement, while only 6,3% agree. However, the subjects' responses to statements 2, 14,

15 and 18 in combination with the answers to statements 3, 5, 8, 9, 10, 11, 12 and 16 demonstrate that

despite the fact that blogs have not yet earned an equally significant position as the other media in young
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people's information (apparently they have not gained the dynamics of traditional media), it seems that the
disputed objectivity and independence of the latter together with the more prominent social nature of blogs

have accredited increasing social dynamics to blogs.

Table 7. The social role of the blogs

Scale Statement Mean S.D.
1 Blogs are socially acceptable as a medium 3,41 1,010
2 Blogs are an increasingly prevalent trend 3,80 ,954
3 Blogs give voice to vulnerable groups of people 3,60 1,100
4 Blogs serve the current events 3,82 ,943
5 Blogs are now what sk;geg?ss ac])g?owalls used to be a few 273 1,045
6 Blogs are mainly created by marginal people 1,92 ,964
7 Blogs can be agents of social changes 3,97 ,960
8 Young people express themselves through blogs 3,61 ,957
9 Blogs have educational applications 2,97 1,228
10 Blogs contribute to a person's socialization 3,32 1,071
11 Blogs can pose a threat to social cohesion 2,57 1,125

In few years blogs will have a more important role in

society than the Mass Media 3,66 1,063

13| Blogs only express personal views, not social trends 3,08 1,224

Social trends and fermentations will occur through blogs

14 in the future 3,19 939
Social processes like assemblies and speeches will be

The social role of |15 replaced by blogs 2,99 1,109
the blogs 16 People will express themselves through blogs 3,65 1,083
17 Blogs are a form of social resistance 3,08 ,826

18 Blogs can be dangerous for the predominant social 3,34 747

groups
19 Blogs advantage is that. th.ey don't belong to big 2,99 1,088
economic or social interest groups

20 Blogs can be the beginning of social change 3,46 ,886

21 Blogs promote social freedom 3,51 ,908

22 Society has found a channel of protest in blogs 3,45 ,818

23| Protests no longer occur on the streets but in blogs 2,73 ,962

24 Reference groups are formed by blogs 2,92 ,961
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Table 8. The social role of the blogs
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Scale Nr Statement 1 2 3 4 5
1 Blogs are socially acceptable as a medium 10,1 | 0 | 373 | 44,3 8,2
2 Blogs are an increasingly prevalent trend 2,5 |76 19,0 |48,7 | 22,2
3 Blogs give voice to vulnerable groups of people 6,3 |70] 29,1 | 354 | 22,2
4 Blogs serve the current events 19 [70] 22,8 1443 | 24,1
5 Blogs are now what slogans on walls used to be a 12,7 30,4 31,6 | 22,2 32

few years ago !
6 Blogs are mainly created by marginal people 41,8 31,00 23,4 | 1,3 2,5
7 Blogs can be agents of social changes 3,8 13,2 15,2 (48,1 | 29,7
8 Young people express themselves through blogs 5,7 0| 386 |392]| 16,5
9 Blogs have educational applications 15,8 19,0 27,8 | 27,2 | 10,1
10 Blogs contribute to a person's socialization 6,3 [12,0] 40,5 | 259 | 15,2
11 Blogs can pose a threat to social cohesion 3,2 (16,5 39,2 | 16,5 | 24,7
12 In few years bIc_>gs will have a more im_portant rolein| 3,2 [70] 39,2 | 22,2 785

society than the Mass Media !
13 | Blogs only express personal views, not social trends | 13,3 27,8 22,8 | 25,3 | 10,8
14 Social trends and fermentations will occur through 57 (12,71 44,9 | 30,4 6,3

The social blogs in the future

role of the | 15 Social processes like assemblies and speeches will be|] 9,5 [26,6] 25,3 | 32,3 63

blogs replaced by blogs !
16 People will express themselves through blogs 3,8 12,0 234 [ 373 | 234
17 Blogs are a form of social resistance 1,9 [20,9] 48,7 | 24,7 3,8
18 Blogs can be dangerous for the predominant social 0 76| 59,5 | 24,1 8,9

groups

1o Poos athiage s et ey drtbeln9 b9 | 101 gl 335 | 22| 70
20 Blogs can be the beginning of social change 3,2 |10,1f 31,6 | 48,1 7,0
21 Blogs promote social freedom 0 12,7 399 |31,6] 15,8
22 Society has found a channel of protest in blogs 1,3 (11,4 34,2 | 47,5 5,7
23 | Protests no longer occur on the streets but in blogs | 13,3 [20,3] 50,0 | 13,3 3,2
24 Reference groups are formed by blogs 89 |19,6] 456 |22,2| 3,8

The students' answers reveal that the social role of blogs has not only been reinforced, but it also has gained

strong dynamics at the same time. The events in Egypt and Algeria as well as the vigorous protests in Athens

and Spain in 2011 have accentuated the revolutionary dynamics of blogs, a fact that is displayed in statements
3,4, 6,7 8and 14 — 22. (cf. Cottle, 2011; Ghannam, 2011; Sekeris & Chenavaz, 2012). The students'

responses appear to be in alignment with recent studies that demomstrate the upward trend and the
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dynamics of blogs both in relation with the increased number of users and the possibilities of expressing and

questioning the current status quo (cf. Frangonikopoulos & Chapsos, 2012:12; Radsch, 2011: 73)

Table 9. The reliability of the blogs

Scale Statement Mean S.D.
1 I don't trust blogs 2,35 1,035
2 News coming from blogs are often suspicious 2,35 ,965
3 What goes up in blogs is usually reliable 3,41 ,910
4 I cannot trust news from anonymous sources 2,99 1,094
5 I don't use blogs due to lack of reliability 2,50 1,008
6 There is way to test blogs' reliability 2,91 1,166
7 I don't care whether what I read in blogs is true 2,10 1,152
The reliability of | 8 | Blogs' reliability is threatened by others' intentions 3,29 1,030
the blogs i i i
g 9 News in blogs are more re_IlabIe than in the Mass 2,63 953
Media
I can test blogs' reliability by crosschecking their
10 news with other Media or other blogs 3,82 2,560
11 Some people try to harm blogs' reliability 3,36 ,733
12 The Media are as reliable as blogs 3,00 1,106
13 Blogs just offer a personal view v_vhose reliability is 3,66 1,013
up to the reader to judge
I trust the blog that will provide the relevant
14 hyperlinks that ensure the reliability of its means 4,09 /936
15 In general I use _blogs asa reliable source of 3,20 947
information
16 Blogs never lie 2,12 ,980
17 Information in blogs is never reliable 2,04 1,061
18 There are known _reporters behind bI_ogs which 2,87 1,008
means that information comes from reliable sources
19 Blogs are not reliable sources of news 2,27 1,073
20 Blogs may replace the Media 3,15 1,099
Table 10. The reliability of the blogs
Scale Nr Statement 1 2 3 4 5
1 I don't trust blogs 3,8 8,2 29,7 | 36,1 | 22,2
News coming from blogs are often
2 suspicious 1,9 10,1 28,5 | 40,5 | 19,0
3 What goes up in blogs is usually 32 12,7 316 | 456 | 7.0
reliable
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The reliability
of the blogs

I cannot trust news from anonymous

4 11,4 17,1 380 | 259 | 7,6
sources
5 I don't use bI(_)gs_(_:lue to lack of 19 16,5 272 | 386 | 15,8
reliability
6 There is way to test blogs' reliability 13,3 25,9 24,7 1 29,1 | 7,0
v I don't care whetf_\er what I read in 418 20,9 278 | 44 | 51
blogs is true
8 Blogs rel|ab|I|ty_ is thr_eatened by others 12,7 28,5 392 | 146 | 51
intentions
9 News in blogs are more rgllable than in 13,3 28,5 418 | 146 | 1,9
the Mass Media
I can test blogs' reliability by
10 crosschecking their news with other 38 10,8 247 | 39,9 20,9
Media or other blogs
11 Some people Fry _t_o harm blogs 6 6,3 56,3 | 29,7 | 7,0
reliability
12 The Media are as reliable as blogs 10,8 18,4 41,1 | 19,6 | 10,1
Blogs just offer a personal view
13 | whose reliability is up to the reader to 1,9 10,8 29,7 | 34,2 | 23,4
judge
I trust the blog that will provide the
14 relevant hyperlinks that ensure the 19 /6 259 | 29,1 42,4
reliability of its means
15 In general I use _blogs asa reliable 7.0 11,4 411 | 36,1 | 44
source of information
16 Blogs never lie 36,1 22,2 354 | 6,3 0
17 Information in blogs is never reliable 0 12,7 20,3 | 25,9 | 41,1
There are known reporters behind blogs
18 which means that information comes 10,1 21,5 44,9 | 17,7 | 5,7
from reliable sources
19 | Blogs are not reliable sources of news 3,8 9,5 22,8 | 37,3 | 26,6
20 Blogs may replace the Media 10,8 15,8 27,2 | 40,5 | 5,7

According to the responses in the third subscale, blogs do not present a totally clear picture as to their

reliability, although they gather generally positive answers as to this parameter. The mean of the scale is 3,22

and the responses to statements such as 1, 3, 5, 19 on one hand and to statements such as 15, 11 and 13

demonstrate that the research subjects provide partially discordant positions.




218 Maria Keskenidou et al Observatorio (OBS*) Journal, (2014)

Table 11. Scores at each of the scales and of total scale

Scales Mean S.D.
15t sub - scale Blogs as sources of information 3,2989 ,38299
2" sub - scale The social role of the blogs 3,3586 ,30931
3" sub - scale The reliability of the blogs 3,2263 ,38136
Total scale Whole scale 3,2986 ,24421

It appears that the social role of blogs is the one that is more popular with the young people. Perhaps it is
because young people have already started to realize that the traditional media are not marked either for
objectivity or for their ingenuous social role. Especially in Greece, during this time of crisis, it seems that the
media have been playing a one-dimensional political and social role by providing all kinds of support to the
government policy of the Memorandum of Understanding and by hushing up the socially opposing voices and
the social movements (cf. Lygeros, 2013: 26, Pleios, 2013). Despite the fact that the reliability of the blogs
as well as their role as sources of information present a lower (although positive) mean in relation to their
social role, one could assume that the social role of blogs is the one that creates the positive image to the
young people.

Anova analysis showed that, in general, the means of every subscale and the total scale are not affected by
the demographic and social qualities of the participants. The only statistically significant differences were
detected in the relation between the faculty of attendance (F=7,344, df=2, sig=0,001), the degree of urbanity
(F=4,069, df=4, sig=0,008) and the mother's education (F=3,181, df=4, sig=0,015) with the mean score of
the third subscale (The reliability of the blogs). The analysis showed that the students of the Department of
Applied Informatics are those who mainly highlighted the reliability of blogs (Mean=3,39 and SD= 0,38).
The students whose mothers have a higher education demonstrate the highest mean in the 3 subscale
(Mean=3,54 and SD=0,43). Finally, the students who live in rural areas produced the lowest values of
concordance in the 3 subscale (Mean=3,008 and SD=0,34). Apparently those who come from rural areas
are the most sceptical towards blogs, something that seems reasonable considering the vast development
discrepancies between rural and urban areas in Greece (Maloutas and Kandylis, 2010; Kyridis et. al, 2011;
Koutouzis et al. 2012; Tsiganou and Zacopoulou, 2004). It is also expected that students' responses are
influenced by their mother's education level, since numerous studies have indicated

that the cultural capital of children in Greece is mostly affected by their mother's education level (Kyridis,
2003; Tsatsaroni et al. 2011). It appears that a high maternal education level reduces students'

apprehensiveness towards blogs.
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Open questions

THEME 1 "Blogs as a source of information"

1. Future source of information

2. Blogs are a means of information on many, various issues

3. I don't know

4. Blogs are the same source of information as the Mass Media

5. Blogs are an alternative source of information that may replace the Media

Regarding the question if they consider blogs as a source of information, 10,6% think they are the future
source of information. Another 19,1% believe that blogs are a means of information on many, various issues,
48,9% doesn't know, 2,1% think that blogs are the same source of information as the Mass Media and 19,1%

consider blogs as an alternative source of information that may replace the Media.

THEME 2 "Blogs' reliability”

In the second line of reliability, content analysis was performed on the responses with the following 4
categories of answers:

1. Reliability depends on other factors.

2. Blogs are a reliable source of information

3. I don't know

4. Blogs are not always a reliable source of information

In relation to whether they think blogs are reliable, 23% believe that reliability depends on other factors.
Another 19,1% consider blogs as a reliable source of information, 37% doesn't know and 20,9% think that

blogs are not always a reliable source of information.

Correlational results

At this point we will locate the lowest and the highest degree of accordance of the responses for each one
of the three categories of the questionnaire (Category A= Information, Category B= Social Role, Category
C= Reliability).
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More specifically, for Category A, the highest degree of accordance is found for the question "When I am
interested in some news I try to search blogs as well". The lowest degree of accordance is located in the
question "I am intimidated by that much information flow in blogs".

As to Category B, the lowest degree of accordance is found for the question "Blogs are mainly created by
marginal people" and the highest degree of accordance is located in the questions "Blogs serve the current
events" and "Blogs are an increasingly prevalent trend".

Concerning Category C, the lowest degree of accordance is found for the questions "Information in blogs is
never reliable" and "I don't care whether what I read in blogs is true". The highest degree of accordance is
located in the question "I trust the blog that will provide the relevant hyperlinks that ensure the reliability of
its means".

An ANOVA test with one variable followed, so as to draw conclusions regarding how a factor affects a
quantitative variable. In this research we used an independent variable: a series of factors both from the
demographic data and also the dependent questions of the main part of the questionnaire. When the results

appeared, the following factors were found to be of influence:

o the variable "Institution of attendance"
e the variable "Age"

e the variable "Employment"

o the variable "Field of studies"

e the variable "Degree of urbanity"

e the variable "Maternal occupation"

e the variable "Paternal education"

e the variable "Maternal education".

Regarding age, it is indicative that those over 23 appear to be more cautious about blogs, whereas students
of 18-22 years old trust blogs more as a source of information and believe that in the future they may replace
the Media (F= 14,481, df=1, p<0,01). Both age categories agree that people will express themselves through
blogs. It seems reasonable that older students are more apprehensive towards blogs, probably because of
their developmental maturity.

Furthermore, concerning the variable about the father's education it appears that those who use blogs as a
trustworthy source of information have a father that is a high school graduate and those who agree that
blogs may replace the Media come from a father with a university or a Master's degree, but they disagree
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that information in blogs is never valid (F= 3,482, df=5, p<0,05). The paternal education level influences the
students' responses to the above statements, mostly because fathers with a higher education level provide
their children with a higher cultural capital (Bourdieu, 1979), a fact that allows them to be more "open" to
blogs.

As to the "Maternal education" variable, it seems that blogs are more preferred than television as a source
of information by those whose mother has a Master's degree, those who agree that news on blogs are always
valid come from a mother that has a university degree (F= 2,851, df=7, p<0,05), those who believe that the
blogs' advantage is that they do not belong to big economic or social interest groups are born to a mother
that has a Master's degree (F= 2,730, df=7, p<0,01), but they also disagree that the reliability of blogs is
threatened by others' intentions (F= 3,934, df=7, p<0,01). Those whose mother comes from any level of
education agree with the view that "I can test blogs' reliability by crosschecking their news with other Media",
whereas those with a university graduate mother agree that "some people try to harm blogs' reliability" and
they "use blogs as a reliable source of information" (F= 2,576, df=7, p<0,05). Those whose mothers come
from any level of education disagree with the idea that "the information in blogs is never reliable" and, finally,
all students of the sample disagree with the view that "There are known reporters behind blogs which means
that information comes from reliable sources", except from those whose mothers have Master's degrees (F=
2,283, df=7, p<0,05). In a proportional manner with the paternal education, the maternal education also
influences the responses of the sample. It is obvious that students whose mothers enjoy a higher level of

education stand more critically against blogs.

Conclusions

The first field of the research concerned blogs as a means of information. Rowan (2002) reports that one of
the most popular usages of new technologies regards the provision of information to the public. As
information tends to be one of the most important commodities in today's societies, new technologies allow
citizens to have indirect access to any information, anywhere. What arises from the research that we
performed is that students in general show a predilection for blogs as a means of communication and
information. From the subjects' responses it appears that a considerable percentage of the students agrees
with the view that blogs provide information indirectly and often more rapidly than the Mass Media [see the
items 3 (mean= 3,59, sd=1,066), 5 (mean=3,28, sd=1,210) 7 (mean=3,11, sd=1,236), 9 (mean= 3,79,sd=
1,100), 12 (mean= 3,63 sd= 0,980) and 16 (mean= 3,27, sd=0,801 of the first subscale].

A significant advantage that blogs share is interactiveness, which to a large extent serves as an element of

differentiation in relation to the other Media. In particular, Media like television and the newspapers offer
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news transmission without, however, any interaction with the public. On the other hand, blogs are the means
where the public forms the news — information (Turban et. al, 2010). The research indicated that a significant
advantage of blogs over the other Media is their interactiveness. The vast majority of the subjects reported
that they appreciated the existence of this interaction since they like commenting on the news and expressing
their views [see item 10 (mean= 3,62, sd=1,234) of the first subscale]. This may be the great advantage of
blogs in relation to the Media that often transmit information in the way they want. On the contrary, they
disagree (72,8 % - item 6 within the 2" subscale) with the view that blogs are a form of communication of
marginal groups, a fact that indicates their importance as a source of information.

The second point of reference in the research is the social role of blogs. It is probably a timely element given
the fact that the social changes that recently occurred in countries in North Africa and the Middle East, as
well as many social processes in our country focused on blogs.

The research demonstrated that young people ascribe a particularly significant social role to blogs. More
specifically, they accept blogs as agents of changes and social processes [see items 7 (mean= 3,97sd=0,960,
17 (mean=3,08, sd=0,826), 18 (mean= 3,34 sd=0,747) and 20 (mean= 3,46sd=0,886) of the second
subscale]. Blogs may not replace the rallies and demonstrations that we often see on streets — as recently
with the demonstrations in various squares of the country — but this does not mean that they cannot have a
distinctly important contribution to social changes. Research is admittedly limited on this issue as blogs as a
social phenomenon are something relatively recent. As Karamichas (2007) reports, blogs as agents of changes
demonstrated their role relatively recently, but this is something we are experiencing as the lines of this study
are being typed.

As to the students' views, it is without a doubt that they acknowledge the value of blogs as means of social
influence and formation of social movements. It is characteristic that blogs are reported as potential means
of social changes as well as the voice of vulnerable groups. It should be stressed, however, that in many
questions a considerable number of students were neutral to the answers; in many cases this number ranged
from 30-40% of the sample. This means that there is a substantial number of young people that adopt a
wait-and-see attitude, despite a significant part of the sample that agrees with the view that blogs can be a
reference point regarding social changes and that in the future assemblies and social dialogue may occur
through this channel.

The third field of the research regarded blogs' reliability. In recent years several studies (cf. Johnson et al.,
2007; Kaid & Postelnicu, 2007) focus on the (possible) lack of reliability regarding the information published
in blogs (Pleios, 2011:324) that is associated with many parameters, such as the articles' anonymity or the
information about — usually current — events that take place in the real world (cf. Pleios et al. 2010). In the

present research, young people seem to express a trend in considering blogs as reliable [see items 1
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(mean=2,35, sd=1,035), 3 (52,6%), 15 (mean= 3,20, sd = 0,947) of the 3" subscale] but there is also a
number of them that disagree [see item 9 (mean= 2,63 sd= 0,953) of the 3rd subscale]. For instance, the
majority reports (51,8%) that the validity of the information can be tested by associating it with the same
information as it is presented in the Media or by using a hyperlink that associates the information with the
primary source. On the other hand, it is believed that blogs may lie and therefore in many cases their views
seem to differ according to the question and the content of the answer. Either way, we observed a general
cautiousness regarding reliability and this cautiousness has been illustrated by the total mean of the 3
subscale. Finally, it should be noted that a percentage of the students believe that blogs will soon replace the
Media and increase their reliability in the future.

As an overall finding, it seems that there is a positive attitude on behalf of those asked about blogs and this
is particularly positive in those that come from urban areas, study computers and whose parents hold a
university degree. It is suggested that a future research use a larger sample with the participation of not only
students but also young people from other social groups as well.

The research at hand revealed the students' views regarding blogs as media of information, as to their
reliability and their social role, and in general pointed out their positive attitude towards blogs.

The fact that blogs provide information and entertainment, whereas at the same time they act as a vehicle
for communication and update (Griffith & Papacharissi, 2010), combined with the fact that they can be
considered as an easy-to-use communication medium that may create a platform of dialogue between
bloggers and readers, leads to the formation of a solid basis of common experience and mutual relations
(Chang & Yang, 2012: 2). Relations that are of essence and may affect the to-date balance of power in the
communication field of digital data and thus converge more rapidly to what Papathanasopoulos (2011: 417-
18) predicted: that in the future multimedia communication field, the social networking media and the
"interactive consumers" are expected to prevail. These consumers that blog till they drop or tweet and
facebook and have evolved into the most powerful force in today's digital communication media. But these
social networking media, too, that rapidly emerge as the new mass communication media, overcoming the
"traditional" media such as television in dynamics and consumption time.

The results illustrate a generally positive attitude against blogs. The mean values for the total scale and the
subscales as well are positive (>3,0). It should be noted that blogs are viewed favourably by the sample
especially in the field of their social value and effectiveness. The Arab spring, the major rallies against the
crisis in the European South (Greece, Spain, Portugal, etc) gave prominence to the social media and the blogs
in particular as basic sources of information, journalism and communication. It should be stressed that the
general acceptance of blogs, as well as the mean values (>3,0) on the three subscales, could mostly be
interpreted by the age and the cognitive/social context of development in the population of the research.
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Besides, the basic users and readers of blogs belong to the young age spectrum (Nielsen, 2011). Another
characteristic that should be highlighted is that the media address a target group that is clearly older than
the sample population. Therefore, the media thematic, as demonstrated by Lloyd et al., w.y) is in many cases
different from that of the classical media, setting diverse promotion priorities that appear more attractive with
certain, mostly young ages (Walsten, w.y.; Westerman et al. 2013).

The general scepticism regarding the classic Media highlighted both the blogs as a source of collective
information and the social media as peer to peer information. It is a trait of the young people to always look
for and find new channels of communication and information. However, despite the fact that the attitudes in
the three subscales and the total scale are positive, the least positive ones are those regarding the reliability
scale. This is generally expected, although we expected to find a lower reliability score, since blogs were not
widespread in Greece up until recently (references show that in the light of 2009, there were 39,374 blogs
written in the Greek language and today 32 blogs are being created daily (cf. Zafiropoulos, Vrana, Vagianos,
2012: 399) and every novelty is dealt with negativity in general or at least with suspicion. It is our belief that
the unreliability or the doubtful reliability presented by the classic Media in Greece during the crisis period
lead significant part of the population to other channels of information (cf. Standard Eurobarometer 76, 2012;
Lygeros, 2013: 26).

The fact that the answers of the sample are not generally different according to its demographic and social
characteristics shows a joint attitude regarding blogs. In this sense, it appears that the attitudes towards
blogs in this specific part of the population are undivided. Unfortunately there is no relevant research in the
Greek population and consequently the results cannot be compared with similar, relevant or less relevant
studies. However, the cognitive and metacognitive development of the student population and their critical
abilities yield greater significance to our findings, since blogs are positively assessed by the young, highly
qualified generation that exhibits unprecedented levels of communication and information literacy as well. It
should be noted once again that the results of the current analysis cannot be projected to a more general

population.
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